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JUIS CTaTUCTUKH, aHaJIN3a, IPOTHO30B U
MIPUHSTHUS PEIICHUM.

No [TpaBunbHbI oTBeT | Komneren | MucTpykuus mo
ConepxaHue Bompoca
/T (k09 OTBETA) s BBITIOJTHCHUIO

1 UT-undpactpykrypa, HCoab3yemas [Ty6muaHOE 067aK0 YK-4 [IpounTaiite
OJTHOBPEMEHHO MHO>KECTBOM KOMITaHUMN 3aJjaHue U
u cepBucoB. [loap30Baren He UMEIOT 3aIUIINTe
BO3MOXKHOCTH YIIPABISATH U pa3BEepHYTHIH,
00CITy’KUBaTh TAHHOE «00JIaK0», a BCA 000CHOBaHHBIN
OTBETCTBEHHOCTH 110 3TUM BOIPOCaM OTBET
BO3JIOKEHA Ha BIIaJeNblia pecypca.

AOOHEHTOM, TpearaéMbIX CEpBUCOB
MOJKET CTaTh Jit00as KOMIIaHUS U
MHAUBUAYaIbHbIN OJIb30BATENb.
2 HazoBuTte Tpu nmoaxozaa paboTsl ¢ CucTeMHBIH, YK-4 [IpounTaiite
nHpopmarmen MIPOTPaMMHBIH, 3a1aHuE U
TOYEYHBIN 3aMUILINATE
pa3BEpHYTHIH,
000CHOBaHHBII
OTBET

3 Ha xakoM starme nudpoBoit 3penocti OTKPBITOE YK-4 [IpounTaiite

HaxoauTcs ceityac Poccusi? TOCyIapCTBO 3alaHue U
3aMUIINTEe
Pa3BEPHYTHIN,
000CHOBaHHBII
OTBET

4 CnocoOGHOCTh TOATBEPANTH JIMYHOCTh | AyTeHTHU(DUKAIUS YK-4 [IpounTaiite

MOJIb30BaTENs 3aJjaHue U
3aIUIINTe
pa3BEpHYTHIH,
000CHOBaHHBII
OTBET

5 baza nanHbIX, KOTOpas pacnpenesieHa Pacnipenenennbiit YK-4 [IpounTaiite
MEXKy HECKOJIbKMMU CETEBbIMU y3JIaMH |PEECTp 3a/1aHKe U
WJIU BBIYUCIUTEIBHBIMHU YCTPOICTBAMU. 3aMUIINTE
Kaxxaplil y3ei nosyyaeT 1aHHbIE U3 Pa3BEPHYTHIN,
JIPYTUX y3JI0B U XPAHUT MOJIHYIO KOTHIO 000CHOBaHHBII
0a3bl qaHHBIX. OOHOBIIECHUS Y3II0B OTBET
MIPOUCXOAAT HE3ABUCUMO JIPYT OT JIpyra.

6 CeTb 00BEKTOB peajbHOTO U Wurepuer Benieit YK-4 [Ipounraiite
BUPTYaJIbHOTO MUPA, MOAKIIOYEHHBIX K 3a/1aHKe U
MHTEPHETY U CIIOCOOHBIX 0OMEHUBATHCS 3aMULINTe
JAHHBIMU. pa3BEpHYTHIH,

000CHOBaHHBII
OTBET

7 CrpyKTypupOBaHHbBIE UITH Bonbive nanubie YK-4 [IpounTaiite
HECTPYKTYpHUPOBAHHbIE MACCHBbI 3aJjaHue U
IAHHBIX O0NILIIOro 00BeMa. Mx 3aMUIINITE
00pabaTpIBalOT MPHU MTOMOIIN pa3BEpHYTHIH,
CHeIHaJIbHbIX aBTOMaTU3UPOBAaHHBIX 000CHOBaHHBII
MHCTPYMEHTOB, YTOOBI HCIIOJIb30BATh OTBET




8 [Tporecc nuTErpantuu HUGPOBHIX Hudposas YK-4 [Ipouwnraiire
TEXHOJIOTHI BO BCE ACIEKThI TpaHchopmarus 3aJaHue U
OU3HEeC-AeATEIbHOCTH, TPEOYIOUH 3aMUIINTe
BHECEHHs] KOPEHHBIX U3MEHEHUH B pa3BEpPHYTHIH,
TEXHOJIOTHH, KYJIBTYpY, OTIepaliy 1 000CHOBaHHBIH
MIPUHIUIIBI CO3aHUSI HOBBIX IPOIYKTOB OTBET
U YCIIYT.

9 B s1oit Monenu y nocraBIuKa Wndpacrpykrypa kak |YK-4 IIpounraiite
O0JIaYHBIX YCIIYT pa3MeIIaloTCs ycayra 3aJaHue U
KOMIOHEHTHI HH(DPACTPYKTYPHI, 3aMUIINTe
KOTOpBIE OOBIYHO HAXOISATCS B pa3BepHYTHIi,
JIOKAJIbHBIX [IEHTPaxX 00paboTKu 000CHOBaHHBII
naHHbeIX. Hanpumep, cepBepbl, CUCTEMBI OTBET
XpaHEeHHUs JaHHBIX U CETEBOE
000opyZI0BaHuUE, a TAK)XKE TUIIEPBU30D
(YpoBeHb BUPTyaIu3aIiK) OOBIYHO
PAacIoNOKEHbI JIOKAJIHHO

10 |OOBIYHO IPUMEHSETCS TOJIBKO K [Tnarpopma kak YK-4 [Ipouuraiire
anmapaTHbIM M IPOrPaMMHBIM ycayra 3aJaHue U
MH-CTPYMEHTaM JJIs pa3paboTKu 3aMUIINTe
npuioxeHuil. [TocraBumky 061a4HbIX Pa3BEPHYTHIN,
YCITyT, MIOMUMO MPEOCTABICHUS 000CHOBaHHBIH
KOMIIOHEHTOB HH(PPACTPYKTYpHI, TAKKE OTBET
pa3sMelaioT U yIpaBisioT
OTIEPALIMOHHBIMU CU-CTEMAMU U
MIPOMEKYTOYHBIM NPOTPAMMHBIM
obecriedeHrneM, KOTOpble HEOOXO MBI
pa3paboTunkam i CO3AaHUS U
BBITTOJIHEHUSI TPHIIOKESHUH.

11 |ITocTraBmmKu 00MaYHBIX yCIYT [IporpammHuoe YK-4 [IpounTaiite
pasMelaT U KOHTPOJIUPYIOT BCIO obecrieyeHne KaKk 3a7laHue U
UHPPACTPYKTYPY, @ TAKKE MPUIIOKEHUS |yCIIyra 3aIUILINTe
KOHEYHBIX MoJb30Bare-yei. [1pu pa3BEpHYTHIH,
UCIOJIb30BaHUH MOJIENN OTMaJaeT 000CHOBaHHBIH
HEOOXO0IMMOCTb B YCTaHOBKE OTBET
nponyktoB. [lonp30oBa-Tesnn MoryT
BOMTHU B CHUCTEMY U cpa3y K€ HadaThb
UCIIOJIb30BaTh MIPUIIOKEHUE ITOCTABILUKA
00JIauHBIX CEPBHCOB, BBITIOIHAIOLIEECS B
X UHPPACTPYKTYP

12 |Pacnonoxute B BEpHOM MOpPsAKE dTanbl |1 YK-4 [IpounTaiite
paboThI ¢ OOJIBIIMMHU JAHHBIMHU. 3 3a/laHue u
1. IToaroroBka kK cOOpYy MaHHBIX 2 YCTaHOBUTE
2. Ananus naHHBIX 5 [IPaBUJIbHYIO
3. COop, mpeobpa3oBanue u XxpaneHue |4 MOCJICZIOBATENbH
4. OOpatHast CBSI3b OCTh
5.

[IpuHsATHE pelIeHU U BBIIIOTHEHUE
HEOOXOIMMBIX padoT Mo pe3yabraTam
IIPUHSATBIX PELICHUN




13 |B kakom nopsinke Bri Oynere npoBonuTs |1 YK-4 IIpounraiite
aransl [T-aynura 3 3a7laHuE U
1. YmpaBnenue puckamu 2 YCTaHOBUTE
2. Co6op u o6pabotka uapopmanuu 5 MPABIILHYIO
3. [lnanupoBanue ayaura 4 MO CIIE0BATENbH
4. TloaroroBka oTdera OCTb
5. BrIpaboTka pekoMeHaanun
14 |B kakom nopsiike Boi Oynere BHIIOTHATS | 1 YK-4 IIpounraiite
STanbl IPUHATUS PEIICHUHN B 3 3a/laHue u
cooT-BeTcTBUH ¢ Data-driven 2 YCTaHOBUTE
KOHIeNuen? 5 MIPAaBUIbHYIO
1. Bompoc 4 MOCJe10BaTeIbH
2. COop maHHBIX OCTh
3. Ilnan
4. PexomeHnanuu
5. AHanus
15 [Pacmonoxkute B BEpHOM MOPSAKE dTanbl |1 YK-4 [IpounTaiite
i (poBoit 3peIoCcTH rocyIapcTBa 3 3a1aHuE U
1. DnexTpoHHOE 2 YCTaHOBUTE
2. JlaranieHTpuyHOE 5 MIPaBHIbHYIO
3. OTtkpseITOE 4 IIOCJIEJOBATEILH
4. «YMHOE» OCThb
5. TlonHOCcThIO LIU(pPOBOE
16 | dns nudpoBusanuu TpedyeTcs CKBO3HBIC YK-4 [IpounTaiite
HCIIOJIb30BaTh TEXHOJIOTUH, 3aJjaHue U
MpUMEHsieMble 7151 cOopa, XpaHeHus, 3aIUIINTe
00paboTKH, MOMCKa, TIepeaadu 1 pa3BEpHYTHIN,
MpeJI-CTaBJICHUs JaHHBIX B 000CHOBaHHBII
3IIEKTPOHHOM BHJIE, B OCHOBE OTBET
(GYHKIIMOHUPOBAHUS KOTO-PBIX JIeXKaT
MpOrpaMMHBIE U anmnapaTHbIe CPECTBa
U CHUCTEMBI, BOCTpeOO-BaHHBIE BO BCEX
CEKTOpaxX SKOHOMHKH, CO3JAIOIIHe
HOBBIE PHIHKU U U3MEHSIOLINE
ousHec-nporecchl. Kakue Texnomoruu
Br1 Oyzere BHEIPATH M MCTIONB30BaTh?
17  [Yro nonumaercs noxa ['pun pacnpeiesieHHbIE YK-4 [IpounTaiite
BBIYHUCIICHUSIMU? BBIUHCIICHUS 3aJjaHue U
3aIUIINTe
pa3BEpHYTHIH,
000CHOBaHHBII
OTBET
18 |Ha kxakom 3rarme nepecekaercs pabota  |aHaIu3 YK-4 [IpounTaiite
CHEIMAIMCTa MPEAMETHON 00IACTH U OHM3HEC-TIPOIIECCOB 3a/1aHKe U
CHEIMANIMCTA 0 OOBIYE TaHHBIX ? 3aIUIITUTE
Pa3BEPHYTHIN,
000CHOBaHHBII
OTBET
19 |CrmemuanucT, UMEIOIIUN 3HAHHS O CIIELIUATIUCT VK-4 [IpounTaiite
OKpYXEHHUU OHM3HEca, MPOoIeccax, MpeIMETHOMU 00J1acTH 3aJlaHHEe U
3aKa34MKax, KIMEeHTax, MOTPeOUTeNsix, a 3aIUIINTe
TaK)Ke KOHKYPEHTax Ppa3BEpHYTHIH,
000CHOBaHHBII

OTBET




20 |Coeumanuct, UMEIOIIMNA 3HAHUS O TOM, |aAMUHUCTparop 6a3 | YK-4 IIpounraiite
7€ ¥ KaKuM 00pa3oM XpaHATCs JaHHBIC, |TaHHBIX 3a/laHue u
KaK IOJIyYUTh K HUM JOCTYII, U KaKk 3aMyLINTe
CBSI3aTh MEXy COOOM 3TH JaHHBIE Pa3BEPHYTHIN,

000CHOBaHHBIH
OTBET

21 |Data Mining — 3To miporiecc npuHATUA pemeHuit B | YK-4 [IpounTaiite
0oOHapy>KEeHHUS B CHIPHIX JAHHBIX pasnuuHbIX chepax 3aJjaHue U
3HAHUH, HEOOXOIUMBIX JIJIS: qeJI0OBEYECKOU 3aUIIUTE

JEeSITEIbHOCTH pa3BEepHYTHIH,
000CHOBaHHBII
OTBET

22 |Ecnu cpaBuuBare Data Mining, Data Mining YK-4 [Ipouuraiite
MaIlMHHOE O0y4YEHHUE U CTAaTUCTHKY, 3a/laHue u
Kakasl U3 JUCLUIUINH 3aMuLINTe
CKOHLIEHTPHpOBaHa Ha €IMHOM pa3BEpHYTHIH,
IIPOLIECCE aHAIM3A IaHHBIX, BKIIOYAET 000CHOBaHHBIH
OYMCTKY JaHHBIX, 00yueHHE, OTBET
MHTETPALMIO U BU3YaJIU3aLUI0
pe3ynabTaroB?

23 |JIroOble, HEM3BECTHBIE paHee CBEICHHs O |MH(pOpMaLueit YK-4 [Ipouuraiire
KaKOM-JT00 COOBITHH, CYIIIHOCTH, 3a/1aHKe U
IpoIiecce U T.II., ABISIOMIHECS 00bEKTOM 3aMyLINTe
HEKOTOPBIX OIEPaLU, JUIsl KOTOPBIX Pa3BEPHYTHIN,
CYLIECTBYET COiepKaTeIbHast 000CHOBaHHBIH
UHTEPIIpETALYSL, ABISIOTCA. .. OTBET

24 |CoBOKYMHOCTH (paKTOB, 3HAHUS YK-4 [IpounTaiite
3aKOHOMEPHOCTEN U 3BPUCTHUUECKUX 3aJjaHue U
MIPaBUJI, C TIOMOIIBIO KOTOPBIX PelIaeTcs 3aIUIINTe
MOCTaBJICHHAs 3aJa4ya, — 370 ... Pa3BEepHYTHIH,

000CHOBaHHBII
OTBET

25 |OtHeceHHne 0OBEKTOB K OTHOMY U3 YK-4 [Ipouuraiite
3apaHee U3BECTHBIX KJIaCCOB 3a/laHue u
KIaccupuKaIus 3aMUIINTE

Pa3BEPHYTHIN,
000CHOBaHHBIH
OTBET

26 |MHOXECTBO MPUMEPOB, UCTIOIB3yeEMOE  |[00ydJaroIIM YK-4 [IpounTaiite
JUISL KOHCTPYUPOBAHUS MOJIENH, MHOKECTBOM 3aJjaHue U
HA3bIBACTCH... 3aIUIINTe

pa3BEpHYTHIH,
000CHOBaHHBII
OTBET

27 |MHOXeCTBO MPUMEPOB, UCIIOIB3YEMOE  |TECTOBBIM YK-4 [IpounTaiite
111 IPOBEPKU paOOTHI MHOKECTBOM 3a/laHue u
CKOHCTPYMPOBAaHHOM MOZENH, 3aMULINTe
Ha3bIBAETCH... Pa3BEPHYTHIN,

000CHOBaHHBIH

OTBET




28 |3amomHUTE MPOMYCK B (OPMYIUPOBKE:  |KIacCU(DUKAIIIH YK-4 [Ipouwnraiire
" 1151 IpOBEEHUS ... TOJKHBI 3aJaHue U
MPUCYTCTBOBATH IPU3HAKH, 3aIUIITUTE
XapakTepU3yroLMe IPYIILy, K KOTOPOu pa3BEpPHYTHIN,
MIPUHAIJICKUAT TO WIH UHOE COOBITUE 000CHOBAHHBIN
wi 00bekT" OTBET
29  [HMepapxudecKue aaropuTMbl KJIACTEpHU3aLINKI YK-4 [IpounTaiite
MIPUMEHSIIOTCS ISl pelIeHUs 3a/1ad . .. 3aJjaHue U
3aIUIINTe
pa3BEpHYTHIH,
000CHOBaHHBII
OTBET
30 |M3HauanbHas NpENONpPENCIEHHOCTh KJIaccu(uKaIuu YK-4 IIpouuraiite
KJIACCOB SIBIISIETCS XapaKTEPUCTUKOM 3a/laHue u
3a]auH ... 3aIUIITUTE
Ppa3BEPHYTHIN,
000CHOBaHHBII
OTBET
31 |(IIpouunTaiiTe 3alaHkE€ U YCTAHOBUTE 1 2 3 4 YK-4 [IpounTaiite
cooTrBeTcTBUE. OTBET 3allOJHUTH B 6ras 3aJjaHue U
Tabuie. YCTaHOBHUTE
Haiinure coorBeTcTBHE MEK Y (hpazon COOTBETCTBUE
(meduHULIECH) U TEPMHUHOM, KOTOPBIN
OHa OTIpeesieT.
Jeduaurms:
1. perceiving texts on different topics of
academic interest
2. creating original pieces of text of
particular genres
3. understanding conversations of
various kinds in academia
4. communicating with peer scholars on
topical issues
Tepmun:
a. listening
0. reading
B. speaking
I. wWriting
32 |[IpoumTaiiTe 3a/laHUE U YKAKUTE 1 2345 YK-4 [IpounTaiite
MOCJIEIOBATENBHOCTD AciicTBHil. OTBET B A 6 a T 3alaHue U
3aIoJIHUTH B Ta0OMIHIIE. YCTaHOBHTE
YcTaHoBUTE NOPAIOK JEHCTBUM, [IPaBUIbHYIO
KOTOpbIE HEOOXOIUMO TIPEANIPUHSITH, MOCJICZIOBATENbH
KOTJIa BbI YYaCTBYETE B aKaJIeMUIECKON OCTh

JCKLIUU:
a. accept the fact that you may not
understand everything

6. write down as much as you can

B. read a text related to the lecture

r. ask follow-up questions at the end of
the lecture

1. sit at the front to make sure you hear
well




33 |OtBetbTe Ha mocTaBieHHbIN Bonpoc 1 |If I were to study in an |[YK-4 [Ipouwnraiire
npuBeanTe MpuMepsl u3 coocrsennoi  |English-language 3a/laHue u
IIPAKTHUKH. university, | think that 3aMyLINTe
Imagine that you study in an ... More than that ... pa3BEpHYTHIH,
English-language university. Which Honestly, I am not 000CHOBaHHBIH
aspects, do you think, will differ most in |sure that ... But it OTBET
comparison with a Russian-language would be ... to learn
university: contact hours per week, the real difference.
volume of information, amount of help
from tutors, independent study,
motivational factors?

34  |Pacckaxxute 0 COOCTBEHHOM OIBITE Personally, I ahve YK-4 [IpounTaiite
HaIMCaHus aKaJeMUYCKHUX TEKCTOB HaA written ... [t was a ... 3aJlaHue U
AHTJIMICKOM SI3BIKE (€CJIM TAaKOBOM experience, but I reallu 3aIUIINATE
umeetcsi). OTBeThTe Ha TIpemiokeHHble  [enjoyed it. The topic pa3BEpHYTHIN,
BOITPOCHI. was ... I chose it 000CHOBaHHBIN
What kinds of texts have you written?  |because ... My OTBET
What topics did you discuss? Did you  [personal reaction was
include your personal reaction to the part of the text.
discussed issue?

35 |BwiOepure ouH OTBET U3 I believe that ... YK-4 [IpounTaiite
MIPEIOKEHHBIX U 000CHYHTE €ro becasuse ... In my 3aJaHue U
BBIOOD. opinion, ... but it can 3aMULINTe
According to the experts, it is higlhy also be ... pa3BEpHYTHIH,
recommended that you do the following 000CHOBaHHBII
when studying academic English. OTBET

Choose the most important statement
and prove your point.

a. Keep the record of structures you need
in the texts your write.

0. Find a classmate who you can discuss
ideas from books and seminars with.

B. Keep a journal of your reactions to the
ideas you learn on the course.

r. Make cards with new academic words
written down.

1. Look for, listen to, or watch lectures
and seminars online.




36 |IIpounTaiiTe 3aaHNE U YCTAHOBUTE 1 23 YK-4 IIpounraiite
cootBeTcTBHE. OTBET 3aNOJIHUTH B 6 B a 3aJlaHue U
Tadnure. YCTaHOBUTE
Hcnonb3ys HaKOIIEHHBINA CIIOBapHbIN COOTBETCTBUE
3amac 1o treme Pabora B aynutopun,

HAIUIINTE CIIOBA/BBIPAKCHUS HA
AHIJIUIICKOM SI3bIKE B COOTBETCTBUH C UX
neUHUTTUSMU.

1. a formal talk in which you describe or
explain something to a group of people
2. a system of accepted beliefs which
control behavior, based on morals

3. using another researcher's work and
presenting it without acknowledging the
source

a. plagiarism

0. presentation

B. ethics

37 |PacckaxuTte, Kakue Tpu 6a30BbIC The three Golden YK-4 [Ipouuraiire
THYECKUE HOpMBI (TpaBmiia) nookHel  [Rules of doing 3a/laHue u
co0monaTbesl Npy MPOBEACHUN research are respect, 3aIUIINTe
HayuHoro uccnenosanus? Kakas u3 stux |honesty, and accuracy. pa3BepHYTHIi,
HOPM, Ha Balll B3IV, HauOomee BaxkHas. |Personally, I believe 000CHOBAaHHBIN
What are the three main rules that ought |that the most OTBET
to be applied in any field of research? important or vaulable
Which of the rules do you think is the  [one is ... because ...
most valuable?

38 |BriOepuTte oauH OTBET U3 0. conflict of interests |YK-4 [IpounTaiite
MIPEVIOKEHHBIX U 000CHYHUTE €ro r. funding interests 3aJlaHHEe U
BEIOOD. 1. a pressure to 3aIUIINTE
What are the typical reasons for publish pa3BEpHYTHIH,
unethical behavior in research? Why do |In my experience, | 000CHOBaHHBIN
you think ethics is important in science |have encountered with OTBET

at all? Which of the case you have dealt
with in your practice?

a. conflict of ideas

0. conflict of interests

B. funding duties

r. funding interests

1. a pressure to publish

e. a pressure of collegues

.Itwasa.. 1
wouldn't like to deal
with it once again,
because ...
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[Ipocmymaiite ayauo 3amuch U OTBETHTE
Ha BOIPOCHI IO COAEPIKAHUIO.

1) What is the topic of the presentation?
2) How many sections are there in the
presentation?

3) What is the result of ethical behavior
in research?

4) What are the five things that make up
‘accuracy in research’?

5) What reasons for unethical behavior
in research are there?

6) What are the three golden rules of
research ethics?

7) What new reasons for unethical
behavior in research are there?

8) Why can there be an ethical dilemma
in research?

9) What are the main strategies a
listener should use?

10) What is the most famous example of
unethical behavior in history?

1) The topic of the
presentation is ...

2) There are ...
sections in the
presentation. They are

3) The result of
ethical behavior in
research is ... It can
also be ...

4) The five things that
make up ‘accuracy in
research’ are ... I do
agree that they are
very important.

5) Reasons for
unethical behavior in
research are as follows
... The least appealing
tois ...

6) The three golden
rules of research ethics
are ... [ believe it is
vital not to avoid
them.

7) New reasons for
unethical behavior in
research are ... Things
change and reasons
change as well.

8) There sometimes
can be an ethical
dilemma in research. It
happens because of ...
9) The main strategies
a listener should use
are the following ... I
personally prefer ...
10) The most famous
example of unethical
behavior in history is
probably ... But there
may be more, I just
need to check.

YK-4

IIpounraiite
3a/laHue u
3aMyLINTe
Pa3BEPHYTHIN,
000CHOBaHHBIH
OTBET




40 |IIpouuraiite 3a1aHNE U YCTAHOBUTE 1 23 YK-4 IIpounTaiite
cooTtBeTcTBUE. OTBET 3aMOIHUTH B B a0 3a/laHue u
TabIuIIe. YCTaHOBHTE
Hcnonb3ys HaKOIIEHHBINA CIIOBapHbIN COOTBETCTBUE
3amnac no teme [Iponaxu, HanummTe
CJIOBA/BBIPAKCHHSI HA aHTIIHMICKOM
SI3BIKE B COOTBETCTBUU C HX
e PUHUALTUSMH.

1. a shortened form of a speech, article,
book, etc., giving only the most
important facts or ideas

2. a description of an event or situation
3. a detailed study of a subject, esp. in
order to discover new info

a. report

0. research

B. abstract

41 |IIpounTaiiTe 3aAaHUE U YKAKUTE 1 2345 YK-4 IIpounraiite
MOCJIEZIOBATENBHOCTh MYHKTOB. OTBET |0 o T a B 3a/laHue u
3aIoJIHUTH B TaOIHIIE. YCTaHOBHTE
What are the typical parts of a Popular MPaBUIILHYIO
Science Article structure? Put them into MOCJe10BaTeIbH
correct order. OCTh
a. findings
0. reason for writing
B. conclusions
r. methodology
1. problem

42 |Pacckaxute 0 CTpyKTYpHBIX meMeHTax |There are three main | YK-4 [TpounTaiite
AaHHOTAIIMW HAYYHOM CTaThH: CKOJIBKO X |groups of parts of a 3aJlaHue U
1 KaKuX OHU BHJIOB? research report, they 3aIUIINATE
How many parts of a research report do |are preliminary pa3BEpHYTHIN,
you know? What types (groups) are material, body of 000CHOBaHHBIN
they? report and OTBET

supplementary

material. Each group
includes its own
sections, such as ...




43  |IIpounTaiiTe TEKCT LEIUKOM, Reading and YK-4 [Ipouwnraiire
IIOArOTOBBTE €r0 KPaTKHil Iepecckas summarising, reading 3a/laHue u
(cammapm); mpounTaiiTe yactb Tekcta  [outloud and 3aMyLINTe
BCIIYX U NIEPEBEANUTE IPOUUTAHHOE translating. pa3BEpHYTHIH,
YCTHO. 000CHOBaHHBII
The Oxford Review of Education is a OTBET
well established journal with an
extensive international readership. ...

Papers submitted to the Oxford Review
of Education are read by two referees
whose comments guide the Editors
towards their final decision. ... All
research articles in this journal have
undergone rigirous peer review, based
on initial edito screening an from at least
two anonymous referees.

44  |IIpounTaiiTe 3a1aHUE U YCTAHOBUTE 1 23 4 YK-4 IIpounraiite
cooTBeTcTBHE. OTBET 3aNOJIHUTH B Baro 3aJaHue U
Tadnure. YCTaHOBUTE
Hcnonb3ys HAKOIIIEHHBINA CIIOBapHbIN COOTBETCTBUE

3amnac 1o reme HaBbiku npe3eHTanuu,
HAIUIINTE CIIOBA/BBIPAKCHUS HA
AHIJIUIICKOM SI3bIKE B COOTBETCTBUH C UX
e PUHUALTUSIMH.

1. a slide containing a general plan of
what you are going to present

2. a point on a slide that you use in your
presentation - it can be a word, a figure
or a short phrase

3. a slide summarising the key points of
your presentation

4. the part at the back of a slide, not the
main words and pictures the viewer
looks at

a. prompt

0. background

B. outline slide

I. conclusion slide




45  |IIpounTaiiTe 3aAaHUE U YKAKUTE 1 23456 YK-4 IIpounraiite
[IOCJIEOBATEILHOCTE AercTBUi. OTBeT [T a € O I B 3aJIaHuE U
3aIoJIHUTH B Ta0OIHIIE. YCTaHOBHTE
YcTaHOBUTE MPAaBUIBHYIO MPABIILHYIO
MOCJIEI0BATEIbHOCTD JICMCTBHM 11O MOCJIEA0BATEIbH
MOJITOTOBKE K BBICTYTUICHHUIO Ha OCTb
MEPOIPHUSITHH.

a. Choose an event that you would like
to participate in

6. Use your notes to plan a 3-minute
briefing in English

B. Make Recommendation to your
colleagues

r. Search online for an online
course/webinar in your field of study
1. Use the topical phrases, explain the
goal of your talk and when you would
like to take questions

e. Make notes, using the questions below
to help you

46 |BwiOepute Heckombko BapraHTOB oTBeTa |I know more that 5 YK-4 [TpounTaiite
13 MPEUIOKCHHBIX M 000CHYHTE CBOM  (ways to start a 3a/J1aHue,
BBIOOD. presentation. They are BBIOCpUTE
What ways of starting a presentation are |... [ guess that the best, MpaBUIIBLHBIE
there? Which do you think are the or the strongest ones OTBETHI,
strongest ones? How would you start are ... because ... 3aIUIINATE
your own presentation? Personally, I use ... It apTyMEHTHI,
a. a personal story helps me ... 000CHOBBIBAIOIII
0. an amazing fact or statistics ue BIOOp
B. a quatation OTBETOB
I. involving the audience
1. a rhetorical question
e. a joke
K. an overview of the situation

47  |Pacckaxure o HayyHoM Mmeporipuatud  |1) The theme of the |YK-4 [Ipouuraiire
U3 Balllel mpeIMeTHOH obacTy, B event was ... 3aJaHue U
KOTOPOM BbI IIPUHUMAJIH y4acTUE, B 2) It took place at ... 3aMyLINTe
¢dopmare kpaTkoit pe3eHTanuu: Uro?  |in ... pa3BEpHYTHIH,
I'ne? Korna? 3auem? Jlns xoro? Bam 3) It was held in ... 000CHOBaHHBIN
noxsan? 4) The purpose of the OTBET

1) What was the theme of the event?
2) Where did it take place?

3) When was it held?

4) What was the purpose of the event?
5) Who were the participants?

6) What was the topic of your
presentation?

7) Which visuals did you use?

8) Where did you get the statistics?
9) Who helped you prepare for the
event?

10) Was there a Q&A session?

event was ...

5) The participants
were ...

6) The topic of my
presentation was ...
7) T used the
following visuals ...
8) I got the statistics
for my report from ...
9) My ... helped me
prepare for the event.
10) There was a nice
Q&A session after the
talk and ...
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IIpounTaliite 3a1aHUE U YCTAHOBUTE
cooTrBeTcTBUE. OTBET 3aIllOJHUTH B
TabIuIIe.

Hcnonb3ys HaKOIIEHHBINA CIIOBapHbIN
3amnac o reme Hanuncanue annoranum,
HAIUIINTE CIIOBA/BBIPAKCHUS HA
AHIJIUIICKOM SI3bIKE B COOTBETCTBUH C UX
e PUHUALTUSMH.

1. a written text which demonstrates that
you clearly understand the main issues
of an article

2. a written text which helps readers
decide whether to read the whole article
3. the main idea of a paragraph coming
at the beginning of a paragraph

a. abstract
0. topic sentence
B. summary

®
W

W =

YK-4

IIpounraiite
3a/IaHKE U
YCTaHOBUTE
COOTBETCTBHUE

49

[IpounraiiTe 3a1aHUE U YKAKUTE
MOCJIEI0BATENBHOCTh AeicTBUM. OTBET
3aIOJIHUTH B TaOIHIIE.

YcTaHOBUTE IPABUIIBHYIO
IIOCJIEI0BaTEIbHOCTh ASUCTBHUM,
KOTOPHIC BBITTONHSCT MUY IIAN
CaMMapy Hay4YHOU CTaTbH.

a. in addition, the reader is informed

0. at the beginning, the author points out
B. finally, the author concludes

I. next, the problems are raised

1. the research demonstrates

e. further on, the author claims

k. after that, the author's thoughts are
summed up

3. then, the points are examined

1 234567
8

Orase X B I

YK-4

IIpounraiite
3a/1aHNE U
YCTaHOBUTE
[IPaBUJILHYIO
IIOCJIEI0BATENbH
OCTb

50

BriOepuTe HECKOIBKO BAPUAHTOB OTBETA
U3 MPEJIOKEHHBIX U 000CHYWTE CBOM
BEIOOD.

What are the crucial parts of any
abstract? Which part describes the
context of the research? Have you ever
written an abstract?

a. introduction

6. background

B. aims

r. methods

1. approach

e. results

k. discussion

3. conclusion

The crucial parts of
any abstract are
background, aims,
approach, results, and
conclusion. The
background part
describes the contact
of the research. I have
had an experience in
writing an abstract for
a research article. It
was ...

YK-4

IIpounraiite
3aJjaHKe,
BEIOCpUTE
NpaBUJIbHBIC
OTBETHI,
3aIUIINTE
apryMEHTHI,
000CHOBBIBAIOLL]
ue BBIOOD
OTBETOB




51 |Hamummre KpaTKoe U3JI0KEHHE 1) The summary is YK-4 [Ipouwnraiire
(camMmapm) akaeMU4E€CKOM CTaThH, short. 3aJaHue U
Y4YUTBIBAasi HOPMbI OPTaHU3ALUU U 2) The summary 3aIUILINTE
JeKcUKo-rpammarudeckoro oopmitenus |reflects the main idea pa3BEpHYTHIH,
TEKCTa C COOJIOICHUEM KPUTEPHUEB. of the author. 000CHOBaHHBII
1) The summary is short. 3) The title of the OTBET
2) The summary reflects the main idea |article and the author’s
of the author. name are included.

3) The title of the article and the 4) Some examples to
author’s name are included. support the main idea
4) Some examples to support the main |are included.
idea are included. 5) It is written in
5) Itis written in language different language different
from the author’s. from the author’s.
6) There are no detailed explanations.  [6) There are no
7) Quotations are not included. detailed explanations.
8) The summary is written in a formal |7) Quotations are not
style. included.
9) The topic sentence is included. 8) The summary is
10) The summary consists only of one  |written in a formal
paragraph. style.
9) The topic sentence
is included.
10) The summary
consists only of one
paragraph.

52  |IIpouunTaiiTe 3aJlaHlE€ U YCTAHOBUTE I 2 YK-4 [IpounTaiite
cooTtBeTcTBUE. OTBET 3allOJHUTH B 6 a 3aJjaHue U
Tabuie. YCTaHOBHUTE
Haiinure coorBeTcTBHE MEx Ay (hpazon COOTBETCTBUE
(meduHULIECH) U TEPMHUHOM, KOTOPBIN
OHa OTpeesieT.

Jeduaurms:

1. When communication breaks down,
no one can move forward; they are
unable to understand or be understood
2. Despite differences in 'native
languages', it is possible for each person
in the crowd to inderstand perfectly what
is being said

Tepmun:

a. The Holy Spirit Comes at Pentecost
6. The Tower of Babel

53 |IIpouuTaiiTe 3aaHuE U YKaXKUTE 1 23 4 YK-4 IIpounraiite
IIOCJIEIOBATENLHOCTE AekcTBUi. OTBeT |0 a T B 3aJIaHuE U
3allOJIHUTH B TaONHUIIE. YCTaHOBHTE
YcTaHoBUTE NOPAIOK JEHCTBUM, [IPaBUIbHYIO
KOTOpBIE HEOOXOAMMO MPEIIPUHSTD, MOCTIEIOBATENbH
4TOOBI BHEAPUTH €AMHBIN OCTb

KOPIOPATUBHBIH SI3bIK OOIICHUS:

a. the language strategy is mandated
6. the company operates globally

B. the groups of expats emerge

r. the staff learns the language




54 |OtBetbTe Ha noctaBieHHbid Borpoc U |If I worked for an YK-4 [Ipouwnraiire
NPUBEANTE PUMEPHI U3 COOCTBEHHOW  |international company, 3a/laHue u
MPaKTUKHU. ... If the company 3aMUIINTE
Imagine that you work for an mandated a corporate pa3BEpHYTHIH,
international company which has language strategy, ... I 000CHOBaHHBIH
mandated a corporate language strategy. |think I would choose OTBET
What do you think are the following to ... because ...
steps? Do you choose to stay and learn
the corporate language or you leave and
stick to your routine?

55 |Pacckaxkute 0 COOCTBEHHOM OIIBITE (Un)fortunately, I YK-4 [IpounTaiite
paboTsl B MexayHaponHoit kommanuu  |(didn't) have 3a/1aHKe U
(ecnu TakoBoit umeetcsi). OTBeThTe Ha  [experience of working 3aMuLINTe
IIPEI0KEHHBIE BOIIPOCHI. for an international pa3BEpHYTHIH,
Have you ever worked for an company. It was a 000CHOBaHHBII
international company? If yes, then what |great chance for me to OTBET
was its sphere of business? What was ... In my daily practice
your role? Which language did you [ used ... language. ...
speak?

56 |BriGepuTe HECKOIBKO OTBETOB U3 The correct options YK-4 [IpounTaiite
MIPEIOKEHHBIX U 000CHYWUTE CBOM are O, 1, n. If I worked 3aJaHueE,
BBIOOD. for the company, I BBIOCpUTE
Which three groups of expatriates did ~ [would definitely MpaBUIILHBIE
the Tsedal Neeley research discover in  |belonged to the ... OTBETHI,
her 5-year study of the Rakuten group, because ... 3aIUIINATE
company? Which group would you apTyMEHTHI,
belong to, if you worked for the 000CHOBBIBAIOIII
company? ne BBIOOp
a. language expats OTBETOB

0. linguistic expats

B. ideology expats

I. culture expats

1. linguistic-cultural expats
e. bilingual expats
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IIpounTaliite 3a1aHUE U YCTAHOBUTE
cootBeTcTBUE. OTBET 3aMOJHUTD B
Tadnure.

Hcnonb3ys HaKOIIEHHBINA CIIOBapHbIN
3amnac 1o reme HaBbIku corpanu3sanuu,
HAIUIITUTE CJIOBA/BBIPAKCHUS HA
AHTIIUKACKOM SI3BbIKE B COOTBETCTBHUH C UX
e PUHUALTUSMH.

1. It's beleived to be rude to pour your
own drink

2. Wait until you are shown where to sit
3. It's bad to rest you elbows on the table
4. Sometimes it's OK to arrive for dinner
up to 30 minutes late

5. In some cultures it's common to leave
soon after the meal

a. body language
0. leaving

B. drinking

r. arrival

1. seating

o W
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YK-4

IIpounraiite
3a/IaHKE U
YCTaHOBUTE
COOTBETCTBHUE
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Pacckaxute, Kakue CyIIecTBYIOT Taly
TEMBI JJI51 00CYKJCHUS B CUTyalluu
3HAKOMCTBA U CBETCKOM Oece/pl?
MO’XHO 71 BBIICTUTH Hanbosee u
HAauMEHHE 3alpETHYIO0 TEMY?

What tabu topic are there when meeting
a new acquaintance and having a small
talk? Can you choose the most and the
least critical one?

As far as I know, there
are several tabu topics
for small talk, such as
politics, religion,
family and more. In
my view, the most
critical is ... and the
least critical is ...
Because ...

YK-4

IIpounraiite
3a/laHue u
3aMyLINTe
Pa3BEPHYTHIN,
000CHOBaHHBIH
OTBET

59

BriGepute oguH oTBET U3
MIPEIOKEHHBIX M 000CHYHTE €ro
BBIOOD.

What ways or methods of saying no'
politely do you know? Choose the most
appropriate for the Russian business
culture and say if you ever had to use it
in your life.

a. to be as clear as possible

0. to avoid reasons and excuses

B. to pay attention to what the other says
I. to show sympathy

1. to offer alternatives

Personally, I think that
the most appropriate
method of saying no'
politely for the
Russian business
culture is ... because ...
I have done so many
times and it worked.

YK-4

[IpounTaiite
3aJjaHue U
3aIUIINTe
pa3BEpHYTHIH,
000CHOBaHHBIN
OTBET
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Hcnonb3ys HaKOIIEHHBINA CIIOBapHbBIN
3amac 1o reme HaBbIku cornpanu3anuu,
MIPUMEHSS 3HAHUS IOCTPOCHUS
rpaMMaTHYeCKH BEPHBIX KOHCTPYKIIHA, a
TaK)Ke YUUTHIBAsI U3yUCHHBIE HOPMBI
MIPOU3HOLICHHUS, PACCKAXKUTE 00
0COOEHHOCTSX KYJBTYPHI 1€JI0BOTO
ob6ena B Poccun.

Pacckaxxute 06 0COOEHHOCTAX KyJBTYpBI
nenoBoro obena B Poccun — kak eciu

ObI BBl pacCKa3bIBaJIHM 3TO BallleMy
3apyOeKHOMY JI€JI0OBOMY ITapTHEPY: B
Kakoe BpeMsl He0OX0IMMO PUOBITh, KaK
HYXHO OZIEBaThCs, KOTO MPUBETCTBOBATH
NEPBbIM, KaKHe HCIIOIb30BATh CTOJIOBhIE
puOOPBI, CTOUT JIM JKJaTh, IOKa BaM
YKa)XyT Ha Ballle MECTO 3a CTOJIOM, KOTJa
HAYMHATH PUEM MUILHU, CTOUT JIN
CheaTh BCE, YTO HAKPBITO Ha CTOI.

There are certain rules
of dining in Russia.
You shouldn't avoid
them. Now, I will tell
you how it is done.

YK-4

IIpounraiite
3a/laHue u
3aMyLINTe
Pa3BEPHYTHIN,
000CHOBaHHBIH
OTBET
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IIpounTraliite 3a1aHUE U YCTAHOBUTE
cooTBeTcTBUE. OTBET 3aIllOJHUTH B
Tadnure.

Match the country (China, Germany, the
USA) to the description of its business
culture:

1. We believe that 'time is money', so we
like to get down to business quickly

2. We do not have an open-door policy.
We often work with our office doors
closed

3. In our country, staff obey their
managers and respect their instructions

a. Germany
6. China
B. the USA

®
W

YK-4

IIpounraiite
3a/1aHNE U
YCTaHOBUTE
COOTBETCTBHUE
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[IpounTaiiTe 3aaHne U YKOKUTE
MOCJIEIOBATENBHOCTh MYHKTOB. OTBET
3a0JIHUTH B TaOIHUIIE.

Order the following statements in terms
of decreasing importance for the
Moroccan business culture:

a. Networking is very important in
Moroccan business culture.

0. Moroccans value greatly the
reputation of their business.

B. Moroccans are usually looking to
build long-term business relationships.
r. Religion plays a big role in Morocco's
day-to-day life and business culture.

W W
® N

YK-4

[IpounTaiite
3aJjaHue U
YCTaHOBUTE
MPaBUIBHYIO
MOCJIEZIOBATENbH
OCTb




63

PacckaxuTe 0 ITaBHBIX OTIMYHSIX
MEXK]1y HEMELKOM, KUTAaCKON U
aMEpHKaHCKOH JEJIOBBIMU KYJIBTYPaMHU.
B uem mexay HUMU CXOACTBO?

What are the major differences between
the German, Chinese, and America
business cultures? Are there any
common features?

Thre three business
cultures in question
are rather different.
For example, ... But
they also have some
common features,
among them are ...

YK-4

IIpounraiite
3a/laHue u
3aMyLINTe
Pa3BEPHYTHIN,
000CHOBaHHBIH
OTBET

64

Hcnonb3ys HaKOIIEHHBINA CIIOBapHbIN
3anac 1o teme CTHIN KOMMYHHKAIUH,
IIPUMEHSISI 3HAHUS IOCTPOCHHUS
IrpaMMaTHY€CKH BEPHBIX KOHCTPYKLMH, a
TaK)K€ YUYUTBIBAsl N3y4YEHHbIE HOPMBbI
IIPOU3HOILCHMS], pa3bIrpPaTe
pOOIEMHYIO CUTYAIHIO 110
IIPEJI0KEHHOMY CLIEHAPUIO.
Paspirpaiite B rpymnmne u3 4 4enoBek
poOIEMHYIO CUTYAIHIO 110
IIPEJI0KEHHOMY CLIEHAPUIO.
O3HaKOMBTECH C MPEABICTOPUEH;
IIPOCITYIIANTE TONOTHUTEIbHYIO
MH(POPMALIUIO, IPEICTABICHHYIO
BUPTyaJIbHBIMU YYaCTHUKAMH;
chopmynupyiite npoliemy,
3aKIIIOUYEHHYIO B IPOOIEMHON CUTYyallny;
BbIOEpETE POJIb TOTO MEPCOHAXKA, UbU
MHTEPECHI BBl OyeTe MPEICTABIATh B
JIEJIOBOM UTpe; MPOUTUTE UHCTPYKIUH U
PEKOMEHAALNH 10 BHICTPAUBAHUIO
CBOEH MO3ULIMU B CUTyalllH;
MIOATOTOBBTECH K TPYIIIOBON JUCKYCCHU;
pasbIrpaiiTe MpoOIEMHYIO CUTYAITUIO 110
POJISIM C OCTaJIbHBIMU yYaCTHUKAMU
TPYIIIBL; TOTYYUTE OOPATHYIO CBSI3b OT
IIPETIO/IaBaATENS.

Reading the
background, choosing
arole, learning the
instructions,
role-playing the
situation.

YK-4

IIpounraiite
3a/laHue u
3aMyLINTe
Ppa3BEPHYTHIN,
000CHOBaHHBIH
OTBET

65

IIpounTraliite 3a1aHUE U YCTAHOBUTE
cootBeTcTBUE. OTBET 3aMOJIHUTD B
Tadnure.

Match the second half of the collocation
with the verb so that it made a complete
phrase:

1. to arrange

2. to make

3. to get down

4. to talk

a. about business

0. a business meeting
B. to business

r. the appointment

=N

YK-4

IIpounraiite
3a/1aHKE U
YCTaHOBUTE
COOTBETCTBHUE




66 |[IpoumnTaiiTe 3a/1aHNE U YKAKUTE 1 23456 YK-4 IIpounTaiite
MOCJIEZIOBATENIBHOCTD AekicTBHil. OTBET |6 ©' € 1 B a 3alaHue U
3aIoJIHUTH B Ta0OIHIIE. YCTaHOBHTE
YcTaHOBUTE MPAaBUIBHYIO MPABIILHYIO
MOCJIEI0BATEIbHOCTD JICUCTBHI, MOCJIEA0BATEIbH
KOTOpBIE HY’)KHO COBEPIIHUTh, YTOOBI OCTb
MIPOBECTHU OHJIANH BCTPEYY:

a. Signal or label what you say

0. Prepare for the call in advance

B. When speaking, stay on topic

r. Make sure you are in a quiet place
1. Try not to interrupt

e. Avoid eating & drinking

67 |BwiOepure HeckoabKO BapraHTOB oTBeTa (I believe that the YK-4 [IpounTaiite
U3 IPEATIOKEHHBIX 1 000cHy#Te cBoit  |following words that 3a/laHue u
BBIOOD. describe concepts 3aMUIINTe
Choose the words that describe concepts |typical and important pa3BepHYTHIi,
typical and important for the Japanese |for the Japanese 000CHOBaHHBIH
business culture: business culture are OTBET
a. excentricity consensus, harmony,

0. exclusivity and punctuality. As far
B. consensus as I know, the

r. harmony Japanese think that ...
1. individualism because ...

e. punctuality

68 |U3yuus pasznen Benenue 6usHeca B Choosing a country or |YK-4 [IpounTaiite
MEXIyHApOIHOU cpene, Oy/bTe TOTOBHI  |a region, speaking 3aJlaHHEe U
OTBETHUTH Ha BOMPOCHI 00 ocobeHHOCTAX |about doing business 3aIUIINATE
BeJIeHUsI OM3HECa B Pa3HbIX CTpaHax. there and some local pa3BEpHYTHIN,
BynpeTe roToBEI OTBETUTH Ha BONIPOCHI 00 |features, discussing 000CHOBaHHBIN
0COOCHHOCTSIX BeACHUS OM3HEeca B with the group, OTBET

Pa3HBIX CTpaHaX, 0COOEHHO OOpaTuTe
BHUMaHHE Ha CNIEIU(HUKY TPOBEICHHS
JIETIOBBIX BCTPEY B PA3HBIX PErHOHAX
3eMHOrO 1apa. B cBoeM oTete
UCTIONB3YHTE N3YUCHHYIO TEMAaTHYECKYIO
JICKCHKY, U3BECTHBIC TPAMMAaTHIECKHE
KOHCTPYKIIHH, COOTIOaiiTe mpaBuia
MIPOU3HOIICHUSI 1 HHTOHUPOBAHHSI.

answering questions.




69 |[IpoumTaiiTe 3a1aH€ U YCTAHOBUTE 1 2 3 4 YK-4 IIpounTaiite
cootBeTrcTBUE. OTBET 3aMIOHUTH B r B0 a 3aJlaHue U
TabIuIIe. YCTaHOBHTE
Hcnonb3ys HaKOIIEHHBINA CIIOBapHbIN COOTBETCTBUE
3amac 1o reMe MexKyJIbTypHOe
B3aHUMOJACHUCTBHUE, HAITUIIIUTE
CJIOBA/BBIPAKCHUS HA aHTIIMHACKOM
SI3BIKE B COOTBETCTBHH C UX
neUHUTTUSAMU.

1. visible aspects of a business culture
2. aspects which relate to the verbal
communication

3. invisible aspects of a business culture
4. aspects which relate to the non-verbal
communication

a. eye contact

0. values & trust

B. interruprions

I. personal space

70  |IIpoumnTaiiTe 3alaHNE U YKAKUTE 1 2 3 4 YK-4 [IpounTaiite
IOCJIENOBATENBHOCT HeiictBuil. OtBeT |a T B O 3aJaHue "
3aIlOJHHUTH B TaONHIIE. YCTaHOBHTE
YcraHOBHTE TIPAaBUIIBHYTO PaBUIBHYIO
IOCJIEIOBATEILHOCTh ACHCTBUH, IIOCJIEJOBATEILH
KOTOPBIE HY)KHO MPEIIPUHSTH, YTOOBI OCTb
TOOUTHCS 3aKITFOUCHHS CACITKH:

a. to make a joke

0. to make a deal

B. to make a decision
r. to make an offer

71  |BpiOepute HeckonbKo BapuaHToB oTBeTa |The statements which |YK-4 [Ipounraiite
U3 IPEATIOKEHHBIX 1 000CHY#TE cBoi  |are true for the Asian 3a/laHue,
BBIOOD. business cultures are a, BbIOEpUTE
Choose those statements which are true |r, 1. I can say that ... in NpaBUIIbHbIC
for the Asian business cultures and Russia, we tend to be OTBETHI,
comment on their relatedness to the more ... bu also ... 3aIUIINTe
Russian one: apryMEHTHI,
a. Asian cultures belong to the 000CHOBBIBAIOII]
collectivist type of societies. ue BBIOOD
0. Asian cultures usually like working OTBETOB

towards individual targets.

B. You need to spend a lot of time on
team-building activities with Asian
teams.

r. The individual is not as important as
the group in Asian teams.

1. Strong disagreement should be
avoided.
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N3yuus pazgen MexkylIsTypHOE
B3aUMOJICUCTBUE, IIOATOTOBETE
Pa3BEPHYTHIN OTBET HA BOIIPOC B
3a/1aHHH.

ITonroroBeTe pa3BepHYTHIN OTBET HA
BOIIPOC B 3ajaHuu. Mcnonbs3ylite
U3Y4YEHHYI0 TEMAaTUYECKYIO JIEKCUKY,
U3BECTHBIE TPAMMAaTUYECKHE
KOHCTPYKIMH, COOIOaiiTe mpaBuia
nyHKTyanuu. OnumuTe npoodiaemy
Pa3HUIIBI B OTHOLIEHUH K KOMaHHOU
pabote B cTpanax Asuu, EBporbl,
bimxuero Bocroka u Poccun.

Revising topical lexis
and grammar,
choosing the
appropriate options,
choosing a country of
description, reporting
on the topic.

YK-4

IIpounraiite
3a/laHue u
3aMyLINTe
Pa3BEPHYTHIN,
000CHOBaHHBIH
OTBET

73

[IpounTraiite 3a1aHUE U YCTAHOBUTE
cooTBeTcTBUE. OTBET 3aIll0JHUTH B
TabIuIIe.

Hcnonb3ys HAKOIIIEHHBINA CIIOBapHbIN
3amnac o teme [Ipoxaxu, HanummTe
CJIOBA/BBIPAYKCHUS HA aHTIIUHCKOM
A3BIKE B COOTBETCTBUHU C UX

e PUHUALTUSIMH.

1. to establish communications with
someone

2. a person or a group that uses the
products or services of a company

3. to help a person with something

4. the division of a company that deals
with selling products or services

a. a client

0. to assist
B. sales

I. to connect

® o
AN W
w

e

VK-4

IIpounraiite
3a/1aHNE U
YCTaHOBUTE
COOTBETCTBHUE

74

[IpounTaiiTe 3aaHne U YKOKUTE
OCJIEOBATEIILHOCTE AercTBUil. OTBET
3al0JIHUTH B TaOIHUIIE.
YcTaHOBUTE MTPABUIIBHYIO
MOCJIEAOBATEIILHOCTE ICUCTBUMI
BBICTYIAIOUIETO C MIpe3eHTaIle
MIPOAAK.

a. Make a lot of eye contact.

0. Stay on topic.

B. Glance briefly at your notes.

r. Memorize your key points.

1. Don't bore the audience.

=N
o W
LN
= wn

YK-4

[IpounTaiite
3aJjaHue U
YCTaHOBUTE
MPaBUIBHYIO
MOCJIEZIOBATENbH
OCTb

75

Pacckaxure o THIa npoaax, KOTopbie
BaM U3BECTHBI, U YKA)KUTE TOT, KOTOPBII
BaM MHTEpECHEE.

What types of sales do you know? Give
at least 5 examples and choose the one
that intersets you most.

There are several types
of sales. Some of them
are ... also, I know ...
The one that appeals
to me most is ...
because ...

YK-4

IIpounraiite
3a/laHue u
3aMULINTe
Pa3BEPHYTHIN,
000CHOBaHHBIH
OTBET




76  |IIpoumnTaiiTe 3a1aH€ U YCTAHOBUTE 1 2 3 4 YK-4 IIpounTaiite
cooTrBeTcTBUE. OTBET 3aIllOJHUTH B raos 3a/laHue u
TabIuIIe. YCTaHOBHTE
Hcnonb3ys HaKOIIEHHBINA CIIOBapHbIN COOTBETCTBUE
3arac mo TeMe MapKeTHHT, HAIMUIITUTE
CJIOBA/BBIPAKCHHSI HA aHTIIHMICKOM
SI3BIKE B COOTBETCTBUU C HX
e PUHUALTUSMH.

1. to create something

2. a talk or speculation about a product
or event

3. to share information

4. to bring the product to the attention of
potential customers

a. buzz

6. to communicate

B. to promote

I. to generate

77  |lIpoumnTaiiTe 3aJaHUE U YKAKUTE 1 2345 YK-4 [IpounTaiite
MOCJIEIOBATENBHOCTD AeiicTBuil. OTBET [T B a A O 3alaHue U
3aIOJIHUTH B TaOIHIIE. YCTaHOBHTE
YcraHOBUTE MPAaBUIBHYIO MPABIILHYIO
MOCJIE0BATEIBHOCTD IEUCTBUI MOCJIEA0BATEIIbH
IIPOBOJIALIETO UCCIIE0BAHUE PBIHKA. OCTh
a. secondary reseach
6. coolhunting
B. primary research
r. consulting
1. mystery shoppers

78  |Pacckaxute 0 MapKETHHTOBBIX There are several YK-4 [IpounTaiite
CTpaTerusx, KOTOPhIC BaM U3BECTHBI, U |marketing strategies. 3aJlaHHEe U
YKaXHTE Ty, KOTopasi BaM UHTepecHee. |Among them are ... 3aIUIINTe
What marketing strategies do you know? |also, I know ... The pa3BEpHYTHIN,
Give at least 4 examples and choose the |one that appeals to me 000CHOBaHHBIN
one that intersets you most. most is ... because ... OTBET

79  |IIpoumTaiiTe 3a1aH€ U YCTAHOBUTE 1 23 YK-4 IIpounTaiite
cooTrBeTcTBUE. OTBET 3aIll0JHUTH B B a0 3a/laHue u
TabIuIe. YCTaHOBHTE
HaiinuTe cooTBeTcTBHE MEXAY Ppazoil COOTBETCTBUE

(neuHUIMEN) U TEPMHUHOM, KOTOPBIT
OHa OIpeensieT.

Hebunumms:

1. thinking about the whole of
something, not just dealing with
particular aspects

2. try to prevent something from
happening

3. think about a problem until you have a
solution

Tepmun:

a. avoid

0. figure out

B. holistic




80 |IIpounTaiiTe 3a1aHuE U YKaXUTE 1 2345 YK-4 IIpounraiite
IIOCJIENOBATEILHOCTE AeicTBuil. OTBET |B a © O 1 3aJIaHuE U
3allOJIHUTH B TaONHUIIE. YCTaHOBHTE
VYKakuTe nmopsaaoK nepedpazupoBaHHbIX NPaBUIbHYIO
TE3UCOB, BHICKA3aHHBIX aBTOPOM CTaThU MOCTIEIOBATENbH
" XO0IUCTUYCCKHUM TTOAXO0 K SKOHOMHKE", OCTb
110 Mepe TOT0, KaK OHU TOSBIISIOTCS B
TEKCTE.

a. Technologies help customers escape
from too much advertisement.

6. It is hard for many companies to start
using 'holistic' approach.

B. Large corporations introduce
'wholesome' approach to marketing

r. Advertisers create new ways how to
reach their consumers.

1. Today, there seem to be no boundaries
between various sources of funding.

81 |OtBerbTe Ha mocTaBneHHbIN Bonpoc 1 |I know many types of |YK-4 [Ipouuraiire
NpUBEANTE PUMEPHI U3 cOOCTBeHHOM  |advertising, such as ... 3a/laHue u
MPaKTUKHU. Mostly, I enjoy seeing 3aMUIINTEe
What types of advertising do you like adverts in the form of pa3BEpHYTHIH,
and dislike? What irritates and amuses  |... But I really hate 000CHOBaHHBIH
you? when marketers do ... OTBET

82  |Pacckaxxute 0 COOCTBEHHOM OTIBITE Asforme, [ tryto... |YK-5 [IpounTaiite
B3aUMOJICUCTBHS C PEKIAMHBIMH Also, I usually don't ... 3aJaHue U
o0bsiBneHusMU. OTBETHTE HA But sometimes it is 3aIUIINTe
MIPEIOKEHHBIN BOTIPOC. really hord not to ... pa3BEpHYTHIN,
How do you avoid advertising you don't 000CHOBaHHBIN
want, e.g. TV ads, pop-ups, spam, etc.? OTBET

83  |BriOepuTe OIUH OTBET U3 I believe that ... YK-5 [Ipouuraiire
MIPEIOKEHHBIX U 000CHYHTE €ro becasuse ... In my 3aJaHue U
BBIOOD. opinion, ... but it can 3aMyLINTe
According to the author, many also mean ... pa3BEpHYTHIH,
companies will be slow to move to 000CHOBaHHBII
holistic marketing. Why is this? Choose OTBET
one explanation and prove you point.

a. HM can involve several departments,
which makes managing marketing
budgets very complex.

6. They see holistic marketing as a
fashion that will pass.

B. There is a lack of accepted tools for
measuring the effectiveness of new
marketing activities.

. Most advertising agencies don't yet
have the right skills and expertise.

84 |Pacckaxxure 00 M3BECTHBIX BaM As I know, there are  |YK-5 [IpounTaiite
BapHaHTaX CeTMEHTUPOBAHUS PHIHKA. many types of Market 3aJlaHue U
Kaxkue ncnonb3yrorcst B HacTosIIee Segmentation, but the 3aIUIINATE
Bpemsi? most popular are ... pa3BEpHYTHIH,
What kinds of Market Segmentation do |They are widely used 000CHOBaHHBIN
you know and which of them is the most |because ... OTBET

popular these days?




85 |BriOepuTe OIUH OTBET U3 Unfortunatelly, there |YK-5 [Ipouwnraiire
MIPEIOKEHHBIX 1 000CHYHTE €ro are so many unethical 3a/laHue u
BBIOOD. marketing methods. 3aMyLINTe
What are some unethical marketing Some of the are ... I pa3BEpHYTHIH,
methods? What is the advantage of using |have met people who 000CHOBaHHBIH
unethical marketing methods? Choose |used ... [t was a ... OTBET
the ones that appeals to you least. experience.

a. sex appeal

0. deceptive advertising
B. market exclusion

r. cultural stereotypes

86 |Pacckaxxute 00 M3BECTHBIX BaM As I know, there are  |YK-5 [IpounTaiite
BapuaHTax cucreM nmponax. Kakne many types of Sales 3a71aHue U
HCIIOJIB3YIOTCSl B HACTOSIIIIEE BpeMsi? Systems, but the most 3aIUIINATE
What kinds of Sales Systems do you popular are ... They pa3BEpHYTHIN,
know and which of them is the most are widely used 000CHOBaHHBIN
popular these days? because ... OTBET

87 |BwibepuTe OOMH OTBET U3 Unfortunatelly, there |YK-5 [IpounTaiite
MIPEIOKEHHBIX 1 000CHYHTE €ro are so many unethical 3a/laHue u
BBIOOD. sales methods. Some 3aMUIINTe
What are some unethical sales methods? |of the are ... I have met pa3BEpHYTHIH,
What is the advantage of using unethical |people who used ... It 000CHOBaHHBII
sales methods? Choose the ones that was a ... experience. OTBET

appeals to you least.
a. hard sell

0. lie and manipulate
B. harassment

r. bully and coerse
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Kakue 13 nepeuncieHHbIx
MHCTPYMEHTOB OTHOCATCS K
MHTEPHET-TEXHOJIOT UM, HUCIIOIb3yEeMbIM
JUTSL BefeHus OuszHeca?

a) DJeKTpOHHAas o4Ta

0) ConmasibHBIC CETH

B) OGauHbIe CEPBUCHI

r) Byxranrepckue nmporpammbl

1) UatepHet-dopymbl

a) DIIEKTpOHHAas MouTa
0) CornuanbHbIC CETH

B) OGnayHble CEpBUCHI
1) UaTepHeT-hopyMsl

JlomoIHUTEIBHOE
000CHOBaHHE:
DJEeKTpOHHAs Mo4Ta
UCTIONB3YeTCS JUIS
JIeJIOBOY MEPENUCKU U
OTIIPaBKU BaXKHBIX
JIOKYMEHTOB.
CouuanbHble CETH
MOMOTAIOT B
MapKETHHTE U
B3aMMOJEHCTBUU C
KITUCHTaMH.
O06navHbIe CEPBUCHI
MPETOCTABIISIOT
BO3MOXKHOCTH
XpaHEHUs U
00paboOTKH TaHHBIX,
JTOCTYIHBIX U3 JIF000
TOYKU MUPA.
WnTepHet-hopyMsl
MOTYT OBITH
WCTIOJIB30BaHbI IS
MOJICPKKU KITHEHTOB
U oOMeHa
UHpOpMaIe MeX Ty
MOJIb30BATENSAIMU. DTH
WHCTPYMEHTHI UTPAIOT
BaXXHYIO POJIb B
COBPEMEHHBIX
Ou3Hec-mpoIeccax,
obecrieunBas
KOMMYHHKAIHIO,
MapKETHHT,
yIpaBlIeHUE TaHHBIMH
U TIOAJICPIKKY
KIIUEHTOB

TTK-II8

IIpounraiite
3aJjaHKe,
BEIOEpUTE
NpaBUJIbHBIC
OTBETHI,
3aIUIINTE
apryMEHTHI,
000CHOBBIBAIOLL]
ue BBIOOp
OTBETOB




&9

Kakue npenmyiectsa MOryT
NPEIOCTAaBUTh 00JIaYHbIE CEPBHUCHI [T
ousneca?

a) CHKeHue 3arpar Ha
UT-undpactpykrypy

0) [ToBbIICHHUE THOKOCTH U
MacimTabupyemMocTi

B) YmpollleHrue JOCTyIa K IaHHBIM

r) YBenuueHue (pru3nIecKoro
MPOCTPAHCTBA odrca

n) [ToBbImeHrne 6€301acCHOCTH JaHHBIX

a) CHKeHue 3aTpar
Ha
UT-undpactpykrypy
0) IToBblcHUE
rHOKOCTH U
MacITabupyeMoCcTH
B) YmpolieHue
JI0CTyTIA K TaHHBIM

n) [loBbiieHne
0€30MacHOCTH JaHHBIX

JlomoIHUTEIBHOE
000CHOBaHHE:
O06navHbIe CEPBUCHI
MO3BOJISIIOT CHU3HTD
3arparbl Ha
UT-undpactpykrypy,
TaK KaK HET
HEOOXOIMMOCTH B
3aKyTIKe U
00CITyKUBaHUH
JIOPOTOCTOSIIIIETO
obopynoBanus. OHr
TaKIKE MOBBIIIAIOT
TUOKOCTD U
MacimTabupyemMocTh
Ou3Heca, TakK Kak
pecypchl MOTYT OBITh
OBICTPO
aJaNTHPOBAHBI O]
TEKyIIIHe
NOTPEOHOCTH.
OO0nauHbIe
TEXHOJIOTUH
YIOPOIIAIOT JOCTYI K
JIAHHEIM, 9YTO
0COOCHHO BayKHO JIJISt
yAaNeHHOH paboThl U
COBMECTHOM
JIEATEeILHOCTH.
IIoBrimeHuE
0€30IaCHOCTH JAaHHBIX
obOecrieunBaeTcs 3a
CYET MCIIOIb30BaHUS
MEPEIOBBIX
TEXHOJIOT UM
mudpoBaHus u
PE€3EepBHOTO
KOIIMPOBAaHUA. DTU
PEUMYIIECTBA
JIeTIal0T O00JIauHbIe
CEPBUCHI
NPUBJICKATEIbHBIMU
JUTSE COBPEMEHHBIX
OM3HECOB

TTK-II8

IIpounraiite
3a/laHue,
BEIOEpUTE
NpaBUJIbHBIC
OTBETHI,
3aIUIITUTE
apTyMEHTHI,
000CHOBBIBAIOII]
ue BBIOOp
OTBETOB
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Kakue MeTonpl HHTEpHET-MapKeTHHTa
ABJISIOTCS Haubonee 3(h(HeKTUBHBIMU
IUIsl IPUBJICYCHUS] HOBBIX KIIMEHTOB?
a) KonrekctHas pexinama

0) SEO (rmouckoBasi ONTHMH3ALIHS )

B) TapretupoBaHHas pexyiiaMa B
COLIMAJIBHBIX CETAX

r) Pazmemenue 6anaepoB Ha Gopymax
1) Pexiiama Ha TeneBUaCHUN

a) KonrtekctHas
pekiiama

0) SEO (mouckoBas
ONTUMM3ALIHS)

B) TapretupoBanHas
pekiama B
COITMATBHBIX CETAX

JlomoIHUTEIBHOE
000CHOBaHHE:
KonrtekcTHas pekinama
IIO3BOJIIET
ITOKa3bIBaTh
OOBSIBIIEHUA
II0JIb30BATEIISIM,
KOTOpBIE yKe
UHTEPECYIOTCS
COOTBETCTBYIOLITUMHU
TOBapaMu WA
yCIIyTaMH, 4TO
MTOBBIIIACT
BEPOSTHOCTH
MPUBIICYCHUS HOBBIX
knueHToB. SEO
yAy4IIaeT BUTUMOCTb
caliTa B ITIOMCKOBBIX
CHCTEMax, 4TO
MPUBONT K
YBEIIMYEHUIO
OpPTaHHYECKOTO
Tpaduxka.
TapretupoBannas
pekiama B
COIIMAJIBHBIX CETIX
MO3BOJISIET HACTPOUTH
MOKa3bl 00BSBIICHUI
KOHKPETHBIM
AyTUTOPHSIM, YTO
YBEJIIMYUBACT

3P dEKTUBHOCTH
pEKIIaMHBIX
KaMITIaHUH. DTH
METO/bI SIBIISIOTCS
HanOonee

3 PEKTUBHBIMH B
WHTEPHET-MapKETHUHTE
JUTSI TIPUBJICYCHHUST
HOBBIX KJIHEHTOB

TTK-II8

IIpounraiite
3aJjaHKe,
BEIOEpUTE
NpaBUJIbHBIC
OTBETHI,
3aIUIINTE
apryMEHTHI,
000CHOBBIBAIOLL]
ue BBIOOp
OTBETOB
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Kakue ¢pyHKIUN MOTYT BBITOIHATH
CRM-cucremsl (CUCTEMBI YIIPaBIECHUS
B3alMOOTHOIIEHUAMH C KJIMEHTAMH) B
UHTEpHeT-O0n3Hece?

a) YrpaBiieHUE KOHTaKTaMU U
B3aUMOAECHCTBUSIMU C KIIMEHTAMH

0) ABroMaTH3anKs MapKETHHIOBBIX
KaMIIaHUN

B) AHa/IM3 NpoJaX U IPOrHO3UPOBAHNE
r) YopasieHue CKIaJICKUMHU 3ariacaMu
1) I[lonneprkka KIMEHTCKOTO CEpBHUCA

a) YrpasieHue
KOHTaKTaMH U
B3aUMOJICHCTBUSMU C
KJIMEHTaMH

0) ABTOMaTH3aUs
MapKETHUHTOBBIX
KaMITaHUH

B) AHanu3 npojax u
MIPOTHO3UPOBAHUE

n) Ionnepxxka
KJIMEHTCKOTO CepBHUCa

JlonomHUTETEHOE
000CHOBaHHE:
CRM-cucrembl
MOMOTaIOT YIIPABIISThH
KOHTaKTaMH U
B3aUMOJICHCTBUSAMU C
KJIMEHTaMH, 4TO
yAydIlIaeT Ka4yeCTBO
00CITyKUBaHUS U
MTOBBIIIACT

JIOAJIbHOCTh KJIIMCHTOB.

OHu aBTOMaTU3HUPYIOT
MapKETHHTOBBIE
KaMITaHUH, YTO
no3BoJIsIET Ooee

3 PEeKTUBHO
MPUBIIEKATH
VICPKUBATH
KJIMEHTOB. AHaIN3
POAAXK U
MPOTHO3UPOBAHKE
MOMOTAOT TPUHUMATh
000CHOBaHHBIE
pEIICHHS U yITy4IllaTh
CTPATETHIO MPOJAXK.
[Tonnepxxka
KITUEHTCKOTO CEpBHCA
C TIOMOIIIBIO
CRM-cucrem
obecrieynBaeT
OBICTpYIO U
KaueCTBEHHYIO
MIOMOIIIb KIIUEHTaM,
YTO TOBBIIIAET
YIOBIETBOPEHHOCTD U
yIepKaHUE KIMECHTOB.
OTH QYHKIMH JETAI0T
CRM-cucrtembl
HE3aMEHUMBIMU
UHCTPYMEHTAMH JIS
UHTEpHET-On3Heca.

TTK-II8

IIpounraiite
3aJjaHKe,
BEIOEpUTE
NpaBUJIbHBIC
OTBETHI,
3aIUIINTE
apryMEHTHI,
000CHOBBIBAIOLL]
ue BBIOOp
OTBETOB




92

Kakue mepsl 6e30macHOCTH HEOOXOAUMO
BHE/IPUTD IS 3AIUTHI JAHHBIX B
UHTEpHeT-O0u3Hece?

a) Mcnonb3oBanue mmdpoBaHus
JTAHHBIX

0) PerynspHoe oOHOBIICHUE
MPOrPaMMHOTO 00eCTICUeHUS

B) [IpoBeneHue perynsipHbIX ayauTOB
0€301acHOCTH

r) OrpaHn4eHue JOCTyna K JaHHBIM Ha
OCHOBE poJieit

1) XpaHeHHE JaHHBIX Ha JOKAJIbHBIX
cepBepax 0e3 MOIKITIOYCHUS K
UHTEpPHETY

a) Mcnonbs3oBanue
mrpoBaHUs TaHHBIX
0) PerymnsipHoe
O0OHOBJICHHE
POTrPaMMHOTO
obecrieyeHus

B) [IpoBenenue
PETYJSIPHBIX ayTUTOB
0€301acHOCTH

r) OrpannyeHue
JIOCTYTIA K IaHHBIM Ha
OCHOBE poJer

JlomoIHUTEIBHOE
000CHOBaHHE:
HIudpoBanue gaHHBIX
3alUIaeT
UH(POPMAIUIO OT
HECaHKIIMOHUPOBAHHO
0 JIOCTyTa, AaXe
€CJIH TJaHHBIC OBLITH
nepexBaueHbl
3710yMBIIUICHHUKAMH.
Perynspnoe
O0OHOBJICHHE
IPOTrPaMMHOTO
o0ecrnieyeHus
yCTpaHsier
YA3BUMOCTH U
3aIUIIACT CUCTEMBI
OT HOBEUIIIUX YIPO3.
IIpoBencHue
PETYJSIPHBIX ayTUTOB
0€301acHOCTH
MIOMOTAEeT BBISBIISATh U
yCTpaHsTh
NOTCHIIMAIbHbIE
yIPO3bI 10 TOTO, KaK
OHHU MOT'YT OBITH
UCTIOJIb30BaHbI
3710yMBINUICHHUKAMH.
OrpanuueHnue gocryna
K JAaHHBIM Ha OCHOBE
poJieli MUHUMHU3HUPYET
PHUCK YTEUKH JIaHHBIX,
NPEAOCTABIISAS JOCTYII
TOJBKO TEM
COTPYIHHKAM,
KOTOPBIM 3TO
HEOOXOIUMO ISt
BBITIOJTHEHUS UX
o0s13aHHOCTEH. DTH
Mepbl 6€30MIaCHOCTH
SIBIISIIOTCSI KPUTHUECKU
BKHBIMHU JJIS1 3QIIUTHI
JIAHHBIX B
UHTEpHET-On3Hece.

TTK-II8

IIpounraiite
3aJjaHKe,
BEIOEpUTE
NpaBUJIbHBIC
OTBETHI,
3aIUIINTE
apryMEHTHI,
000CHOBBIBAIOLL]
ue BBIOOp
OTBETOB




93  |Ob6macth pacnpenencHus BeposITHOCTH  |be3puckoBas 30Ha [TK-I18 [IpounTaiite
COOBITHI TIPH peaTH3aIiH 3a/laHue u
WHHOBAIIMOHHOTO MIPOEKTa, KOTOPBIC HE 3aIUIITUTE
MPUBOST K HACTYTUICHUIO PHCKA — 3TO: pa3BEepHYTHIH,

Touka 6€3yOBITOYHOCTH 000CHOBaHHBII
OTBET

bespuckoBas 30Ha

«benoe mATHO» ynpaBieHUs

94 |CoznaBaembie (OCBanBaeMbI€) HOBBIC WHHOBAIUSIMHA TTK-IT8 [IpounTaiite
WM YCOBEPIIIEHCTBOBAaHHBIE 3aJjaHue U
TEXHOJIOTMH, BUJbI TPOAYK-LIUU HIIN 3aIUIINTe
YCIIyT Ha-3bIBAIOTCSI. Ppa3BEepHYTHIH,
WHHOBALIUSIMH 000CHOBAaHHBII
cekpeTramMu (PUpMbI OTBET
BJIOXKCHUSIMHU B HEMaTepuajbHbIe
aKTUBBI
BJIOKEHUSMHU
MOJIEpHU3AIIHS

95 |IIpoumnTaiiTe mpenyokeHHbIi TeKCT Ha  [Read out the text, YK-4 [IpounTaiite
AHTVIMICKOM SI3BIKE LIEJTNKOM. summarize it and 3aJaHue U
[TonroroBeTe KpaTKuii yCTHBIN TIepeckas |translate a selected 3aIUIINATE
JTAHHOTO TEKCTa Ha PYCCKOM SI3BIKE. part. Pa3BEepHYTHIH,
3aunTaiTe BbIJICTICHHBIA OTPHIBOK 000CHOBaHHBIN
TEKCTa BCIIYX, CACIANTE YCTHBIN OTBET

MepeBo MPOYUTAHHOTO OTPHIBKA Ha
PYCCKHH SI3BIK.

1. Wanted. Sales Associate at an
Information Technology Company
2. Southwest Marketing Agency
Services

ABC Sales. June Newsletter
Craig Johnson’s Resume

IGI Marketing Services
Marketing Mix Orientations
Sales Pro Systems

The Sales Pitch

9. Annual Sales Forecast Summary
10. Employee Handbook. Ethics

11. In Focus Marketing Research
12. Marketing Strategy and Market
Success

13. Market Segmentation

14. Parsons Marketing Memo

e
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[IpounTaiiTe MPEIOKEHHBIN TEKCT HA
AHIVIMIICKOM SI3BIKE LICJIUKOM.
ITonroroBeTe KpaTKuil yCTHBIN IIEPECKA3
JAHHOTO TEKCTa Ha PYCCKOM SI3BIKE.
3aunTaiiTe BbIACIEHHBIA OTPBIBOK
TEKCTa BCIIYX, CEIaUTe YCTHBIN
NIepEeBO/] MPOYUTAHHOTO OTPHIBKA HA
PYCCKHH S3BIK.

1. Barriers can give a competitive edge
2. Communicating across the cultural
divide

3. Modernising the Japanese way of
working

4. Doing business in China: learn from
Dell

5. How Cisco plans to attract the local
talent

6. The art of joining different cultures
7. International assignments —
challenges and opportunities

8. Virtual teams need to build trust

9. A melting pot for forging success
10. Making cultural diversity work

11. Travel broadens executive minds
12. China’s new wave heads west

Reading and
summarising. Reading
out and translating.

VK-4

IIpounraiite
3a/laHue u
3aMyLINTe
Pa3BEPHYTHIN,
000CHOBaHHBIH
OTBET
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Hcnonb3ys HaKOIIEHHBINA CIIOBapHbBIN
3amac, MPUMEHsIst 3HAaHHS TIOCTPOCHUS
rpaMMaTH4eCKU BEPHBIX KOHCTPYKIIHIA, a
TaKXKe YYUTHIBAsI U3yYCHHBIC HOPMbI
MIPOU3HOLICHHUS (CIOBapHOE ylapeHue,
(bpa3oBOoe HHTOHUPOBAHUE), TOCTPOUTE
JMAJIOT ¢ COOECEeTHUKOM I10 OJTHOU U3
MPEVIOKEHHBIX TEM.

1. The cultural issues which can arise
when a company starts working
internationally.

2. How communication styles differ
across cultures?

3. The differences between Eastern and
Western ways of working and
communicating.

4. The steps companies need to take to
be successful when entering a foreign
market.

5. How can a multinational company
attract and keep its international
employees?

6. The benefits and difficulties of
making international mergers work.

7. Some of the reasons and some of the
difficulties for sending employees on
international assignments.

8. What are the challenges of working
in virtual teams?

9. The effect of a mix of cultures at a
European enterprise.

10. The challenges of collaborating on
projects with partners from many
different countries.

11. A professional development
programme that aims to improve the
quality and skills of international
leaders.

12. The growing trend for Western
companies to hire Asian university
graduates, benefits and drawbacks

Making up a dialogue
on one of the above
mentioned topics in
pairs.

VK-4

IIpounraiite
3a/laHue u
3aMyLINTe
Pa3BEPHYTHIN,
000CHOBaHHBIH
OTBET
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IToaroroBeTe U NPEACTAaBETE YCTHBIN
JOKJIaJ] HAa TEMY Balllero HayYHOTO
uccieoBaHus B popMmare pa3BepHyTOM
MIPE3CHTAIUH C UCTIOJIb30BaHHEM
CJIAl/IOB, cIeys IPEATIOKESHHOMY
riay. Jlokinaj MOIKEeH CoepKaTh
IIECTh MMO3HLIUH, BKIOYAs: IPUBECTBUE,
SIPKO€ Ha4aJo, IJIaH JOKJIaa, TPH
OCHOBHBIE TE€3HCa C apyrMEHTaMH, CepHs
BOIIPOCOB-OTBETOB U PEKOMEHIAIUH,
IpOIIaHue.

1) Think of any topic that is relevant to
you.

2) Write a plan of your presentation.
Include three main points.

3) Make notes and develop these ideas.
4) Write the text of your presentation.
Pay attention to the structure.

5) Check the text for any mistakes.

6) Prepare your slides. Mind the visuals.
7) Practise the text and get ready to
present it to the audience.

8) Take turns to speak and listen to
colleagues, and ask questions.

9) Give your colleagues some feedback.
10) Provide peer-assessment to your
professor.

1) Greet the audience
and introduce yourself.
2) Give a good start to
your talk, e.g. tell a
joke, a personal story,
an interesting fact, or
ask a rhetorical
question, etc.

3) Start off with the
presentation opener,
incl. the topic, the
outline, and Q&A.

4) Present the body of
your talk, incl. three
the main parts, signal
the beginning, show
slides or handouts, use
your notes, give a
summary.

5) Give a strong
ending to your talk,
e.g. make
recommendations,
share some tips, give
advice, and answer the
follow-up quiestions.
6) Thank the audience
and bid them farewell.

YK-4

IIpounraiite
3a/laHue u
3aMyLINTe
Pa3BEPHYTHIN,
000CHOBaHHBIH
OTBET
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Hammmmure aHHOTaIMIO K Ballled
HAyYHOMW CTaThe, COONIOIast HOPMBI U
MpaBUjIa CTPYKTYPUPOBAHUS
WHPOPMALIUU U CTHIIUCTHYCCKOTO
oopMIICHHUS TEKCTa, a TAKXKE CICIYs
MPEVIOKCHHOMY TIIaHy. TeKCT J0JIKEH
COZIePIKaTh MATH OCHOBHBIX MO3MIIHN:
npoOeMaTH3anus, eib U 3a1a49H,
METOJIbI U MaTepUaIIbl, Pe3aJIbTaThl U
BBIBOJIbI, 3aKITIOUCHHE.

1) Read through the paper and choose
sentences with key ideas.

2) Organize the information you have
gathered into an initial rough draft.

3) Read your rough draft and delete
extra words and phrases.

4) Check that your abstract conveys
only the essential information.

5) Check to see if it meets the
guidelines of the targeted journal.

6) Read the abstract as if you were
another researcher deciding whether to
read full paper.

7) Write the final version of the
abstract.

8) Give the abstract to a colleague and
ask them whether it makes sense.

9) Share some feedback with your
peer-students.

10) Request an expert opinion from your
professor.

1) Present the
background of your
research or project.

2) Outline the aims or
the main purpose of
your study.

3) Describe the
approach and the

methods that you used.

4) Share the findings
and results of your
study.

5) Make a consistent
conclusion and say
what your research or
project lead to.

YK-4

IIpounraiite
3a/laHue u
3aMyLINTe
Pa3BEPHYTHIN,
000CHOBaHHBIH
OTBET
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Hcnonb3ys HaKOIIEHHBINA CIIOBapHbBIN
3amac, MPUMEHsIst 3HAaHHS TIOCTPOCHUS
rpaMMaTH4eCKU BEPHBIX KOHCTPYKIIHIA, a
TaKXKe YYUTHIBAsI U3yYCHHBIC HOPMbI
MIPOU3HOLICHHUS (CIOBapHOE ylapeHue,
(bpa3oBOoe HHTOHUPOBAHUE), TOCTPOUTE
JMAJIOT ¢ COOECEeTHUKOM I10 OJTHOU U3
MPEVIOKEHHBIX TEM.

1. A conversation between a manager
and a candidate about a job in sales.

2. A conversation between a marketer
and a client about a marketing plan.

3. A conversation between a current
employee and a salesperson about job
duties.

4. A conversation between a manager
and a candidate about a job resume.

5. A conversation between an account
manager and a new client about the
marketing mix.

6. A conversation about two employees
about the marketing plan worksheet.

7. A conversation between a salesperson
and another salesperson about
promotional material.

8. A conversation between a salesperson
and a manager about sales presentation
notes.

9. A conversation between a manager
and another manager about a sales report
memo.

10. A conversation between a manager
and a salesperson about a letter from a
customer.

11. A conversation between a client and
a marketing firm employee about
customer needs and marketing options.
12. A conversation between a client and
a marketing firm employee about
available marketing options and a course
of action.

13. A conversation between a marketing
firm employee and another marketing
firm employee about a new employee
evaluation.

14. A conversation between a marketing
employee and an executive about an
incident report.

Choose a role and play
out a dialogue with
your groupmate.

VK-5

IIpounraiite
3a/laHue u
3aMyLINTe
Pa3BEPHYTHIN,
000CHOBaHHBIH
OTBET
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[IpounTaiiTe MPEIOKEHHBIN TEKCT HA
AHIVIMIICKOM SI3BIKE LICJIUKOM.
ITonroroBeTe KpaTKuil yCTHBIN IIEPECKA3
JAHHOTO TEKCTa Ha PYCCKOM SI3BIKE.
3aunTaiiTe BbIACIEHHBIA OTPBIBOK
TEKCTa BCIIYX, CEIaUTe YCTHBIN
NIepEeBO/] MPOYUTAHHOTO OTPHIBKA HA
PYCCKHH S3BIK.

1. Wanted. Sales Associate at an
Information Technology Company
2. Southwest Marketing Agency
Services

ABC Sales. June Newsletter
Craig Johnson’s Resume

IGI Marketing Services
Marketing Mix Orientations
Sales Pro Systems

The Sales Pitch

9. Annual Sales Forecast Summary
10. Employee Handbook. Ethics

11. In Focus Marketing Research
12. Marketing Strategy and Market
Success

13. Market Segmentation

14. Parsons Marketing Memo

PN AW

Read out the text,
summarize it and
translate a sclected
part.

YK-4

IIpounraiite
3a/laHue u
3aMyLINTe
Pa3BEPHYTHIN,
000CHOBaHHBIH
OTBET
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[IpounTaiiTe npeaI0oKEHHBI TEKCT Ha
AQHIIIUHACKOM $I3BIKE LIEJIUKOM.
[ToaroroBbTe KpaTKUi yCTHBIN MIEpECKa3
JTAHHOTO TEKCTa Ha PYCCKOM SI3BIKE.
3aunTaiTe BbIJICTICHHBIA OTPHIBOK
TEKCTa BCIIYX, CACIANTE YCTHBIN
MepeBoJ MPOYUTAHHOTO OTPHIBKA Ha
PYCCKHH SI3BIK.

1. Barriers can give a competitive edge
2. Communicating across the cultural
divide

3. Modernising the Japanese way of
working

4. Doing business in China: learn from
Dell

5. How Cisco plans to attract the local
talent

6. The art of joining different cultures
7. International assignments —
challenges and opportunities

8. Virtual teams need to build trust

9. A melting pot for forging success
10. Making cultural diversity work

11. Travel broadens executive minds
12. China’s new wave heads west

Reading and
summarising. Reading
out and translating.

YK-4

[IpounTaiite
3aJjaHue U
3aIUIINTe
pa3BEpHYTHIH,
000CHOBaHHBIN
OTBET
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Hcnonb3ys HaKOIIEHHBINA CIIOBapHbBIN
3amac, MPUMEHsIst 3HAaHHS TIOCTPOCHUS
rpaMMaTH4eCKU BEPHBIX KOHCTPYKIIHIA, a
TaKXKe YYUTHIBAsI U3yYCHHBIC HOPMbI
MIPOU3HOLICHHUS (CIOBapHOE ylapeHue,
(bpa3oBOoe HHTOHUPOBAHUE), TOCTPOUTE
JMAJIOT ¢ COOECEeTHUKOM I10 OJTHOU U3
MPEVIOKEHHBIX TEM.

1. The cultural issues which can arise
when a company starts working
internationally.

2. How communication styles differ
across cultures?

3. The differences between Eastern and
Western ways of working and
communicating.

4. The steps companies need to take to
be successful when entering a foreign
market.

5. How can a multinational company
attract and keep its international
employees?

6. The benefits and difficulties of
making international mergers work.

7. Some of the reasons and some of the
difficulties for sending employees on
international assignments.

8. What are the challenges of working
in virtual teams?

9. The effect of a mix of cultures at a
European enterprise.

10. The challenges of collaborating on
projects with partners from many
different countries.

11. A professional development
programme that aims to improve the
quality and skills of international
leaders.

12. The growing trend for Western
companies to hire Asian university
graduates, benefits and drawbacks

Making up a dialogue
on one of the above
mentioned topics in
pairs.

VK-4

IIpounraiite
3a/laHue u
3aMyLINTe
Pa3BEPHYTHIN,
000CHOBaHHBIH
OTBET
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IToaroroBeTe U NPEACTAaBETE YCTHBIN
JOKJIaJ] HAa TEMY Balllero HayYHOTO
uccieoBaHus B popMmare pa3BepHyTOM
MIPE3CHTAIUH C UCTIOJIb30BaHHEM
CJIAl/IOB, cIeys IPEATIOKESHHOMY
riay. Jlokinaj MOIKEeH CoepKaTh
IIECTh MMO3HLIUH, BKIOYAs: IPUBECTBUE,
SIPKO€ Ha4aJo, IJIaH JOKJIaa, TPH
OCHOBHBIE TE€3HCa C apyrMEHTaMH, CepHs
BOIIPOCOB-OTBETOB U PEKOMEHIAIUH,
IpOIIaHue.

1) Think of any topic that is relevant to
you.

2) Write a plan of your presentation.
Include three main points.

3) Make notes and develop these ideas.
4) Write the text of your presentation.
Pay attention to the structure.

5) Check the text for any mistakes.

6) Prepare your slides. Mind the visuals.
7) Practise the text and get ready to
present it to the audience.

8) Take turns to speak and listen to
colleagues, and ask questions.

9) Give your colleagues some feedback.
10) Provide peer-assessment to your
professor.

1) Greet the audience
and introduce yourself.
2) Give a good start to
your talk, e.g. tell a
joke, a personal story,
an interesting fact, or
ask a rhetorical
question, etc.

3) Start off with the
presentation opener,
incl. the topic, the
outline, and Q&A.

4) Present the body of
your talk, incl. three
the main parts, signal
the beginning, show
slides or handouts, use
your notes, give a
summary.

5) Give a strong
ending to your talk,
e.g. make
recommendations,
share some tips, give
advice, and answer the
follow-up quiestions.
6) Thank the audience
and bid them farewell.

YK-4

IIpounraiite
3a/laHue u
3aMyLINTe
Pa3BEPHYTHIN,
000CHOBaHHBIH
OTBET
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Hammmmure aHHOTaIMIO K Ballled
HAyYHOMW CTaThe, COONIOIast HOPMBI U
MpaBUjIa CTPYKTYPUPOBAHUS
WHPOPMALIUU U CTHIIUCTHYCCKOTO
oopMIICHHUS TEKCTa, a TAKXKE CICIYs
MPEVIOKCHHOMY TIIaHy. TeKCT J0JIKEH
COZIePIKaTh MATH OCHOBHBIX MO3MIIHN:
npoOeMaTH3anus, eib U 3a1a49H,
METOJIbI U MaTepUaIIbl, Pe3aJIbTaThl U
BBIBOJIbI, 3aKITIOUCHHE.

1) Read through the paper and choose
sentences with key ideas.

2) Organize the information you have
gathered into an initial rough draft.

3) Read your rough draft and delete
extra words and phrases.

4) Check that your abstract conveys
only the essential information.

5) Check to see if it meets the
guidelines of the targeted journal.

6) Read the abstract as if you were
another researcher deciding whether to
read full paper.

7) Write the final version of the
abstract.

8) Give the abstract to a colleague and
ask them whether it makes sense.

9) Share some feedback with your
peer-students.

10) Request an expert opinion from your
professor.

1) Present the
background of your
research or project.

2) Outline the aims or
the main purpose of
your study.

3) Describe the
approach and the

methods that you used.

4) Share the findings
and results of your
study.

5) Make a consistent
conclusion and say
what your research or
project lead to.

YK-4

IIpounraiite
3a/laHue u
3aMyLINTe
Pa3BEPHYTHIN,
000CHOBaHHBIH
OTBET
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Hcnonb3ys HaKOIIEHHBINA CIIOBapHbBIN
3amac, MPUMEHsIst 3HAaHHS TIOCTPOCHUS
rpaMMaTH4eCKU BEPHBIX KOHCTPYKIIHIA, a
TaKXKe YYUTHIBAsI U3yYCHHBIC HOPMbI
MIPOU3HOLICHHUS (CIOBapHOE ylapeHue,
(bpa3oBOoe HHTOHUPOBAHUE), TOCTPOUTE
JMAJIOT ¢ COOECEeTHUKOM I10 OJTHOU U3
MPEVIOKEHHBIX TEM.

1. A conversation between a manager
and a candidate about a job in sales.

2. A conversation between a marketer
and a client about a marketing plan.

3. A conversation between a current
employee and a salesperson about job
duties.

4. A conversation between a manager
and a candidate about a job resume.

5. A conversation between an account
manager and a new client about the
marketing mix.

6. A conversation about two employees
about the marketing plan worksheet.

7. A conversation between a salesperson
and another salesperson about
promotional material.

8. A conversation between a salesperson
and a manager about sales presentation
notes.

9. A conversation between a manager
and another manager about a sales report
memo.

10. A conversation between a manager
and a salesperson about a letter from a
customer.

11. A conversation between a client and
a marketing firm employee about
customer needs and marketing options.
12. A conversation between a client and
a marketing firm employee about
available marketing options and a course
of action.

13. A conversation between a marketing
firm employee and another marketing
firm employee about a new employee
evaluation.

14. A conversation between a marketing
employee and an executive about an
incident report.

Choose a role and play
out a dialogue with
your groupmate.

VK-5

IIpounraiite
3a/laHue u
3aMyLINTe
Pa3BEPHYTHIN,
000CHOBaHHBIH
OTBET




